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ABSTRACT 

Social media addiction has emerged as a defining behavioral phenomenon of the 21st century, influencing the 

social, psychological, and cultural dimensions of human interaction. This paper examines social media 

addiction through a sociological lens, exploring its origins, mechanisms, and impacts on social relationships, 

identity formation, mental health, and community life. Drawing upon major sociological theories—including 

symbolic interactionism, social learning theory, and the network society framework—this research synthesizes 

50 peer-reviewed studies (2005–2025) from global and cross-cultural contexts. Findings reveal that while 

social media fosters connectivity, creativity, and participation, excessive use disrupts social cohesion, promotes 

isolation, and redefines traditional forms of communication and identity. The study concludes with 

recommendations for digital literacy programs, family interventions, and social policy reforms to mitigate 

addiction and restore balance between online and offline sociality. 
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1. INTRODUCTION 

In recent decades, digital technologies have transformed the very structure of human interaction. Among these, 

social media platforms—such as Facebook, Instagram, X (formerly Twitter), TikTok, and YouTube—have 

evolved from simple networking tools to complex social ecosystems. The expansion of social media has 

profoundly influenced communication, identity, and socialization, but it has also created new forms of 

dependency, known as social media addiction. 

From a sociological perspective, social media addiction is not merely a psychological issue; it represents a 

transformation in how individuals relate to social norms, institutions, and collective identities. As societies 

move further into digital modernity, social media addiction challenges traditional sociological constructs of 

time, space, and community. This study investigates how social media addiction operates as a social 

phenomenon and examines its consequences for interpersonal relationships, education, work, and cultural 

continuity. 

2. THEORETICAL FRAMEWORK: 

2.1 Symbolic Interactionism: According to Blumer (1969), social behavior is constructed through symbolic 

meanings derived from interaction. Social media platforms amplify this process, enabling users to perform 

identities through posts, likes, and comments. Addiction emerges when validation and self-worth become 

dependent on digital feedback, leading to what Goffman (1959) describes as a “hyper-performative self.” 

2.2 Social Learning Theory: Bandura’s (1977) theory suggests that individuals learn behaviors through 

observation and imitation. On social media, peer influence, algorithmic reinforcement, and celebrity culture 

intensify these mechanisms, making addictive engagement behaviors socially normalized and even valorized. 

2.3 Network Society and Digital Capital: Castells (2000) and Bourdieu’s (1986) notions of social capital help 

explain how social media transforms connectivity into capital. Users become both producers and consumers 

(prosumers) of attention, creating dependency on algorithmic visibility and approval. 

2.4 Marxist and Critical Perspectives: Critical theorists argue that social media platforms commodify 

attention and emotions (Fuchs, 2014). Addiction is thus not accidental but structurally embedded in capitalist 

logics that convert human interaction into data-driven profit. 

3. METHODOLOGY:  

A systematic literature review was conducted across Scopus, SpringerLink, Taylor & Francis, PubMed, and 

Google Scholar databases. Fifty empirical and theoretical studies (2005–2025) were analyzed. 

Selection Criteria Included: 

1. Studies explicitly focusing on social media addiction or problematic use. 

2. Sociological, psychological, or interdisciplinary approaches. 
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3. Peer-reviewed journal publications. 

Data were analyzed using thematic content analysis to identify sociological patterns of impact at individual, 

interpersonal, and institutional levels. 

4. DISCUSSION AND ANALYSIS: 

4.1 Nature and Characteristics of Social Media Addiction: Social media addiction is defined as compulsive, 

excessive use of social networking platforms leading to psychological, social, or occupational impairment (Kuss 

& Griffiths, 2017). It exhibits classical addiction symptoms salience, mood modification, tolerance, withdrawal, 

conflict, and relapse yet manifests in distinct sociological ways, particularly through performativity, validation-

seeking, and constant connectivity. 

4.2 Social Isolation and Decline of Community: Durkheim’s (1897) concept of anomie can be applied to 

explain the disintegration of traditional social bonds due to excessive digital engagement. Studies (Twenge et 

al., 2019; Lin et al., 2020) reveal that individuals with higher social media dependency report lower in-person 

interactions, reduced empathy, and weakened familial communication. 

4.3 Transformation of Social Identity: Digital identity construction involves curating idealized versions of the 

self (Turkle, 2011). The gap between online and offline selves can lead to social anxiety and identity confusion. 

Sociologically, this represents a shift from ascribed identity (based on kinship, religion, and community) to 

achieved digital identity—fluid, fragmented, and algorithmically influenced. 

4.4 Educational and Cognitive Impacts: Students addicted to social media experience reduced academic 

focus, sleep deprivation, and time mismanagement (Rosen et al., 2019). Peer comparisons on platforms foster 

competition and insecurity, altering classroom social hierarchies (Walton et al., 2021). Learning becomes 

performative rather than participatory, prioritizing visibility over understanding. 

4.5 Mental Health and Emotional Wellbeing: Sociological and psychological studies converge on the finding 

that heavy social media use correlates with anxiety, depression, and loneliness (Primack et al., 2017; Huang, 

2020). Social comparison theory (Festinger, 1954) explains this through the constant exposure to idealized 

lifestyles and success narratives, which erode self-esteem. 

4.6 Family and Interpersonal Relationships: Families increasingly report “technoference” the intrusion of 

digital devices into social interaction (McDaniel & Coyne, 2016). Parental neglect, marital dissatisfaction, and 

reduced emotional bonding have been linked to screen dependency. Sociologically, this signals a restructuring 

of the family institution itself, where digital media mediates affection and authority. 

4.7 Cultural and Moral Shifts: Social media accelerates cultural hybridization but also moral relativism. 

Traditional norms concerning privacy, modesty, and social respect are being redefined by viral trends and 

influencer culture. Baudrillard’s (1994) notion of hyperreality captures this phenomenon where simulated 

experiences replace authentic ones. 

4.8 Political and Civic Consequences: While social media fosters digital activism (Castells, 2012), addiction 

to sensational and polarized content undermines critical engagement. Algorithmic echo chambers contribute to 

misinformation and ideological fragmentation (Pariser, 2011). This creates a paradox: social media connects the 

world but fractures societies. 

5. SOCIAL MECHANISMS OF ADDICTION: 

1. Algorithmic Reinforcement: Platforms use persuasive design and dopamine-driven rewards to sustain 

engagement. 

2. Social Validation: Likes, shares, and followers become indicators of social worth. 

3. Peer Influence: Conformity pressures intensify addictive behaviors among youth (Perloff, 2014). 

4. Cultural Expectation: Connectivity is now equated with social success, making disengagement socially 

deviant. 

6. MITIGATION STRATEGIES AND POLICY IMPLICATIONS: 

• Digital Literacy Education: Introduce sociological and psychological awareness about online behaviors in 

schools and colleges. 

• Community Intervention: Encourage family-centered digital routines and offline socialization programs. 



International Journal of Research in Management & Social Science   
Volume 13, Issue 4 October - December 2025 
 

33 

ISSN  2322 - 0899 

• Platform Accountability: Implement regulatory frameworks for ethical algorithm design and screen time 

transparency. 

• Counseling and Rehabilitation: Social support groups and cognitive-behavioral interventions have shown 

effectiveness in reducing compulsive use (Andreassen et al., 2017). 

7. CONCLUSION 

Social media addiction represents a fundamental transformation in how individuals experience society, identity, 

and relationships. From a sociological standpoint, it is not merely an individual disorder but a collective 

symptom of digital modernity. It blurs boundaries between public and private life, erodes genuine social bonds, 

and redefines power structures through digital visibility. A holistic response—combining education, regulation, 

and cultural reform is necessary to preserve social cohesion and mental well-being in an increasingly networked 

world. 
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